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Digital platforms in Africa 
• Africa has seen an exponential growth of mobile phone 

adoption over the passed decade 

• Surpassing Latin America, to become the largest 
biggest market after Asia- with 620 million mobile 
connection by 2011 

• This has ensured that a lot of great innovation and 
creative ideas have emerged from the African 
continent-– Mobile money 

• A platforms that has successfully evolved, leading 
improvements in financial inclusion in countries which 
has embraced it- Kenya and other East African 
countries 



Digital Economy in Africa 

• In 2011, the digital economy contributed USD 193 billion to total 
world economic output, creating 6. million jobs globally 

• In 2016, mobile technologies and services generated 7.1% of 
GDP, amounting to $110 billion in SSA

• ICTs accounted for 17% of GDP growth in developing countries 
(2016)

• The digital economy provides a potential for Africa to growth, 
create jobs and transform people’s lives 

• Through the Internet Africa can create a single digital market –
and optimize on the CFTA

• Africa can leverage on digital platforms including Fintech for 
inclusive growth, access and use



Foundations and challenges of Digital 
economy in Africa 

• Foundations of the digital economy, however, are connectivity, usage, 
digital skills, awareness and fully integrated  infrastructure 

• An After Access survey conducted by Research ICT Africa in 10 Africa 
countries shows that most of African countries have not yet reached 
penetration levels required to benefit from Internet dividends. 

• Compared to relative to high income countries (Argentina, Peru, 
Colombia and Guatemala)- as per surveys conducted by our partners, 
DERSI in Latin America and Linerasia in Asia – the percentage of people 
using the Internet in Africa is very low 

• Despite South Africa having the most advanced telecommunication 
market in Africa and having similar economic status to some of the Latin 
American countries, almost half of the SA population does not use the 
Internet. 

• While 86% use the Internet in Argentina, 73% in Colombia and Peru and 
65% in Paraguay.  



Digital inequalities across countries

• South Africa, however, is the only country among the surveyed 
African countries, with more than half of its population using the 
Internet 

• Even countries with more than 90% coverage of 4G/LTE such as 
Rwanda less than 10% of the population use the Internet. 10% in 
Mozambique and 14% in Tanzania and Uganda 

• Compared to relative to high income countries (Argentina, Peru, 
Colombia and Guatemala)- as per surveys conducted by our 
partners, DERSI in Latin America and Linerasia in Asia – the 
percentage of people using the Internet in Africa is very low 

• Ghana, Kenya and Nigeria- some of the largest economies in 
Africa- have Internet use as low as 27%, 28% and 29% 
respectively.    
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against other similar countries and some best per-
formers, but identifies the reasons for the position or 
ranking, and thereby points to the remedy or inter-
vention required to address it. This exercise draws on 
the supply-side and administrative data available, 
which is triangulated with the pricing and quality 
of service databases gathered by RIA as well as the 
demand-side data for South Africa in Part D19.

The section below examines the linkages between 
the size of the economy (GNI) and per capita 
incomes, against the nationally representative 
demand-side indicators collected as part of the 
After Access Survey, providing some comparison 
with other large and populous countries, such as 
Nigeria, Bangladesh and Colombia, that appear 
to face similar challenges – for example, limited 
political or leadership capacity and socio-economic 
inequality. 

1.3. COMPArATivE ASSESSMENT 
OF GLOBAL SOuTH COuNTriES iN 
THE 2017 AFTEr ACCESS SurvEy
As noted at the outset, ICTs, and particularly mobile 
technologies, have been identified as critical drivers 
of social and economic development. Smartphones, 
in particular, have revolutionised the telecommuni-
cations industry by becoming the principal means 
of Internet connectivity. These technologies have 
become the primary platforms for innovation in 
developing countries and are contributing directly 
and indirectly to economic growth and job creation. 
As Figure 1 shows, mobile phone penetration and 
Internet use is broadly aligned with Gross National 
Income (GNI) per capita20. 

Figure 2 shows that the gap correlation with the 
GNI per capita is also broadly true of the gender gap. 
Though GNI per capita masks extreme inequalities in 

Figure 1: Mobile phone ownership, Internet use and GNI per capita
Sources  RIA After Access Survey, 2017  World Bank, 2018

19.  This data forms part of a global ICT access and use survey conducted across 16 countries in 2017, ten of which were in Africa.

20.  Pew Research Centre reports Internet use statistics that are slightly higher than the After Access Survey estimates. The difference 

between the two estimates is that while the Pew Research centre surveys individuals who are 18 years and older, the After Access 

is a nationally representative survey based on a census of adults who are 15 years and older.
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Network benefits and Internet dividends

• Majority of African countries have not yet reached 
the network effects required to leverage on the 
digital economy.

• Largely because they are yet to establish an ICT 
ecosystem that can optimize on the benefits of 
digitization. 



Domain Names Market
• As of 2016, 329.3 million domain names were registered 

globally 

• .com and .net TLDs having a combined total of 142.2 
million domain names registered in their name base 

• New .com and .net domain name registration totaled 8.8 
million in 2016 

• The African domain market, is one of the digital market 
that has largely remained small in Africa, due to low levels 
of Internet penetration in the region 

• As of 2017, the number of registered domain name was 
5.1 million, recent figures suggests that this has improved 
to 6.1 million – representing about 1.6% of the total 
registered domain names 



The success of DNs inhibited by low 
Internet use 
• The success of domain names, similar to other digital platforms 

is dependent upon accelerated use of Internet by individuals and 
business 

• Internet use is not only low among individuals but also among 
small businesses in Africa. 

• The After Access survey shows that only 7% of informal micro 
businesses use the Internet 

• Only South Africa and Senegal are found to have Internet use 
among small businesses higher than 20%

• Other than low Internet use, the lack of innovation in the domain 
names market has resulted in sellers failing to take advantage of 
the current market. 



Demand side perspectives 

• Major challenges 

-Affordability of both services and devices 

-Lack of digital skills 

-Lack of awareness 

• Are the major barriers to Internet use and uptake 
of digital platforms and services 



Global ICT ecosystem- national 
implementation 



Broadband ecosystem 

• Identify a strategy that will deliver a robust and cost-effective 
broadband solution to universal, affordable broadband access 

• Provide a model for the development of world-class open 
access national broadband network through the harnessing of 
public and private sector contributions 

• Identify the market structure and associated regulatory regime 
required to induce sufficient public and private investment in 
broadband extension

• Identify areas and methods of demand stimulation to ensure 
equitable and optimal use of broadband by all, including 
instruments to support the production of relevant content and 
design and development of applications 


